2018 4F 7 BEAELEE®R 101

U 2 DO 10 R0 O I T T ik O TES 8 90 10 53 Mg B 58

— & T E W 4 R W SUR AT
A&, K

T KAy s SO R E 24 e K% 116081)

WEFEUEYHFEENHFREREEM G, AR N R ETEEFEY W,
B BT 4 B Ak 0 B IO\ 2 R K R B B, R U B A R kR B — ?ﬁé’ﬁ?ﬂx,éﬁﬁh ET.EXTHEE
FHOEFARENARIFENMDEZBENZHREER AN EE, CERT W E XCRKEFEA
KIE R ERIETGZ AN TR %, N B WAL AR K U B T I P2 SR BBE 1R R B R
F BRAXARKPNM T EMIMRERARBEENSAERERBEL LR D, FRAA, FERE R
FEEHSAEXRHE BANMANRKENHEREE R, AT AN THAREREBEREN L BEN
B, ARAREREREDEZ . RET LHEFREREH R T HKIFEHRSFLE.# 42K
HEARENG REFRRORERS EETFENRBETRABEONK, Y RETER LW T
WG ERARBEERFE . WFET UAME XK RERBENIRIEE WM LR,
KR U E TR R P SRR IR R B R K
FES2ES:K9;P9;P7 MEKARERD: A XEHS:1005—9857(2018)07—0101—06

Impact of Tourists’ Negative Word of Mouth on the Tourism
Image of Coastal City of Dalian:Text Analysis

Based on Comments from Tourists Network
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Abstract: Tourists’ word-of-mouth influences tourists’ consumption choices and propensity to
consume,and it also has an important influence on the image of tourist destinations, At present,
China’s tourism has entered the stage of global tourism development,and tourism destination will
set off a new round of construction.Under this background,it is extremely important to study the
influence of tourists on the image of tourism destinations based on their negative reputation. The
paper collected visitors’ comments and feelings about the Dalian coastal tourism image through

web texts.From the perspective of tourists,the texts of negative review online texts were used as
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research objects, and text analysis methods and grounded theory were used to study the

perception of tourists on the Dalian coastal tourism image.The study found that negative reviews

of tourists mainly included five main categories and negative perceptions of 13 subcategories. Their

influence on the shaping of Dalian’s coastal tourism image was also analyzed.Based on this,it was

proposed that it is necessary to implement emotional experience marketing to improve Dalian’s

coastal tourism image.Policies,improvement of tourism infrastructure and facilities,improvement

of tourism safety protection mechanisms, provision of high-quality tourism services,and creation

of a comfortable tourism environment had provided important basis for the reshaping of tourism

images in Dalian and similar cities,and also enriched the use of online texts.

Key words: Negative word of mouth, Tourist image, Internet text data, Tourism experience, Mar-

keting strategy,Dalian
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